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WORLD AVOCADO ORGANIZATION
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WAQ 2021

MENU OF MARKETING
SUPPORT AND
BRAND GUIDELINES

WORLD
AVOCADO
ORGANIZATION

On behalf of WAO, it is our pleasure to present you with our
2021 Menu of Marketing Support & Brand Manual.

WAO is the only non-profit organization in the world promoting the
consumption of an agricultural product genetically without commercial or

country-of-origin branding.

The purpose of this manual Is to provide our retal
with a sample of the tactics that we can jointly im
sell-in of avocados in 2021.

er and foodservice partners

olement to support the

The manual also includes the latest version of our brand guidelines.

As always we look forward to working with you to increase the consumption

of the ultimate superfood in the world.

Please feel free to contact us at info@worldavocadoorganization.com

Xavier Equihua, CEO




En nombre de la Organizacion Mundial del Aguacate (WAO), es un placer presentarles el Manual
y Guia de Tacticas de Marketing 2021.

La WAQO es la unica organizacion agricola mundial sin animo de lucro que se dedica a promover el consumo de un producto agricola
sin hacer uso de una marca comercial o un pais de origen.

El proposito de este manual es proporcionarle algunas de las tacticas que podemos implementar conjuntamente para ayudarle con
la venta de aguacates en sus establecimientos en 2021. Para su lectura, tambien incluimos nuestras directrices de marca.

El proposito de este manual es proporcionar a nuestros socios minoristas y servicios de alimentacion una muestra de las tacticas que
podemos iImplementar conjuntamente para apoyar la venta de aguacates en 2021.
ELl manual tambien incluye la ultima version de nuestras directrices de marca.

Como siempre, esperamos trabajar con ustedes para aumentar el consumo del superalimento por excelencia en el mundo.

Por favor, no dude en ponerse en contacto con nosotros a traves de info@worldavocadoorganization.com

‘ ’ Au nom de l'Organisation mondiale de l'Avocat (WAO), nous avons le plaisir de vous présenter notre manuel et guide des
Tactiques Marketing et de Marque 2021.

WAQO est la seule organisation a but non lucratif au monde a promouvoir la consommation d'un produit agricole sans marque
commerciale ou pays dorigine.

Le but de ce manuel est de fournir a nos detaillants et a nos partenaires de la restauration notre vision des tactiques que nous pouvons
mettre en ceuvre conjointement pour soutenir la vente des avocats en 2021.

Le manuel comprend egalement la derniere version de nos directives de marque.
Comme toujours, nous sommes impatients de travailler avec vous pour favoriser la consommation de ce superaliment.

Nous avons hate de vous rencontrer, n'hesitez pas a hous contacter a info@worldavocadoorganization.com

Xavier Equihua, CEO




EXAMPLES OF MARKETING
SUPPORT & ASSETS




' AVOCADOS IN BLOOM / DIGITAL & PRINT FORMAT
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FREE rEaL] WAO is the first produce product in the world to offer free e-cookbooks for your customers via a dedicated
E‘S&’,ﬂfggg’( E ‘) QR Code and different e-platforms & marketing tactics




o THE WONDERFUL WORLD OF COOKING WITH AVOCADOS
Michelin Guide Special Edition / DIGITAL & PRINT FORMAT
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WAO is the first produce product in the world to offer free e-cookbooks for your customers via a dedicated
QR Code and different e-platforms & marketing tactics




@ EXTENSIVE RECIPE AND TUTORIAL VIDEO LIBRARY AVAILABLE
FOR YOUR DIGITAL PROMOTIONS

To teach your customers how to choose, ripen, cut and cook with avocados (available in many languages)

AVO
CADO

ﬂm{ ’lf li&e

HASS AVOCADOS HAVE SUBTLE DIFFERENCES IN SKIN TEXTURES
DEPENDING ON THE PLACE THEY ARE GROWN OR THE TIME OF YEAR

THE BEST WAY TO TEST YOUR AVOCABD FOR RIPENESS PUT AMANGO, APPLE OR BANANA IN A PAPER BAG
IS TO PALM THE FREITWITHYOUR HAND WITH AN AVOCADO

\.

"HOW TO KNOW WHEN YOUR AVOCADO IS RIPE”




@ EXTENSIVE RECIPE AND TUTORIAL VIDEO LIBRARY AVAILABLE
FOR YOUR DIGITAL PROMOTIONS

To teach your customers how to choose, ripen, cut and cook with avocados (available in many languages)

HALVE IT :
CUTIN'HALF ON A CHOPPING BOARD
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"HOW TO CUT AN AVOCADO FOUR WAYS®




@ UNIVERSAL EDUCATIONAL STICKER PROGRAM
FOR AVOCADO TRAYS & INDIVIDUAL FRUIT
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avocadofruitoflife.com




@ UNIVERSAL EDUCATIONAL STICKER PROGRAM
FOR AVOCADO TRAYS & INDIVIDUAL FRUIT
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OUR FREE E-BOOK AT
BIT.DO/WAOCOOKBOOK
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@ SUPPORT FOR IN-STORE EDUCATIONAL & PROMOTIONAL
BAGS/DELIVERY BOXES WITH FREE E-COOKBOOK GIVEAWAY

Ripening bag Delivery boxes

Un mondo
che mangia
meglio
e un mondo

Boxes branding elements Grocery bags

GIUGHNG E L MESE DELLAVOCADD,

CURA IL TUD BENESSERE E MANGLA SANG.
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Carrefour (B
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@ JOINT E-COUPON PROGRAM SUPPORT
- AFIRST FOR THE PRODUCE CATEGORY IN THE EU-UK

DESCUENTO
DIRECTO EN CAJA

Be safe. BO N PO U R ‘- 'ﬂ,€
Eat healthy. OCAI

Carrefour

descu
directo en caja

aguacatefrutadelavidacom




COMO ELEGIR
4 EL AGUACATE PERFeCTO




@ HERO IN-STORE MARKETING
CAMPAIGN MONTHS

SUPPORT TO PROMOTE WORLD AVOCADO
MONTH IN JUNE, WORLD GUACAMOLE

MONTH IN JULY AND OTHER KEY DATES

OF INTEREST TO YOUR MARKETING PERIODS




SUPPORT FOR BRANDED DELIVERY VEHICLES AND PUBLIC TRANSPORT
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Street marketing actions / London AVObus / Bilbao AVOtrain



@ SUPPORT FOR BRANDED DELIVERY VEHICLES AND PUBLIC TRANSPORT

« Wir liafern Me-5a, 6-24 Uhr I
. Bringmei&iende v l-n-Ligterfenster . E
¥ Das volle EDEKA-Sortiment
Der Online-Supermarkt von EDEKA v Garantierle Frischa durch EDEKA
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@ ADVERT SUPPORT

JUNIO
Mes mundial
del Aguacate
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' Retrouvez nos recettes o
a base d'avocats
en téléchargeant MESE MONDIALE

notre livre de recettes DELL AVOCADO
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Be safe.
Eat healthy.

Avocado suits
you well ;)
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Advertising examples







@ EDUCATIONAL AND PROMOTIONAL E-BANNER
SUPPORT DURING HERO CAMPAIGN PERIODS

JUIN EST LE MOIS
DE LAVOCAT

| RN AN ) AT A Wiy | 5 Votre santé et celle de votre famille sont importantes,
STAY HOME. BE SAFE. | N ___; Ty o B mangez des produits sains comme 'avocat.

link.avocadofruitoflife.com/cookbookfr

DECOUVREZ LE
SUPER-ALIMENT
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@ ONE-OF-A-KIND, TAILOR MADE FOOD SERVICE PARTNERSHIPS
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ONLINE/SOCIAL MEDIA CROSS-PROMOTION OPPORTUNITIES
WITH TAILOR MADE CONTENT
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Promovido por la Organizacion Mundial del Aguacate




@ EXTENSIVE VIDEO AND STILL IMAGES LIBRARY / AVAILABLE IN MULTIPLE LANGUAGES

PRESENTS

HOW TO CUT AN AVOCADO FOUR WAYS

Educational videos and recipes Image gallery




ONLINE /7 SOCIAL MEDIA LOOK & FEEL
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_ ACE MAS!
DESPIERTA EL AVOCHEF FACE MASK
QUE LLEVAS DENTRO
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Website / Social media content look and feel




o BRAND GUIDELINES




@ CONSUMER LOGO

Main logo Positive logo AVOwave-logo placement

Main logo - no claim Security area




@ INSTITUTIONAL LOGO

WAO logo Monochrome version

WORLD WORLD
AVOCADO AVOCADO
ORGANIZATION ORGANIZATION

Security area




@ BRAND ELEMENTS

Typographic system Cromatic system
Main Secondary Main colour
Futura Condensed Extra Bold Raleway DARK GREEN
REGULAR REGULAR CMYK: 80/40/100/40
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ RGB: 50/90/40
abcdefghijkimnopqrstuvwxyz abcdefghijklmnopqgrstuvwxyz # 125228
1234567890 1234567890

SEMIBOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

FRESH GREEN GRADIENT
THE FRUIT OF LIFE 1234567890 CMYK: 50,/0/100/0 CMYK: 58/48/47/0
avocadofruitoflife.com RGB: 133/153/184 RGB: 128/127/127
ITALIC # 850088 # 807F7F
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijRlmnopqrstuvwxyz GREEN GREY
1234567690 CMYK: 65/0/100/0 CMYK: 65/0/100/0
RGB: 111/195/48 RGB: 111/195/48
BOLD # 6fc330 # 6fc330

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890
3456709 CMYK system colour to be used for print materials.

Institutional RGB to be used in a digital environment (Video/Welb/Social).

28




@ LOGO ADAPTATIONS




@ LOGO ADAPTATIONS




9 LOGO ADAPTATIONS







